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Optica is the Spanish and Portuguese word for
optics, which is the science of light and vision.

Our Mission: To illuminate brands with clear,
visionary storytelling that turns ideas into
experiences and inspires audiences to see
differently.

Together we are OPTICA Creative
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KEY INSIGHTS



THE CHALLENGE:
Not enough foster parents for the current demand

Current marketing initiatives receive insufficient funding

Lack of concise and concrete information about foster
care

Misconceptions about what foster care is and how to
become a foster parent



KEY RESEARCH INSIGHTS
For SCFC, blending credibility, empathy and
authenticity can strengthen trust and
distinguish themselves within Wisconsin’s
foster care landscape

The team provides support, stability, and
guidance to help children stay in their own
schools and neighborhoods.



Opportunities

Weaknesses

Threats

Emotional connection with

families and a clear mission

focused on reunification.

Build awareness through

empathetic digital storytelling and

real community stories.

No cohesive brand identity or

messaging & limited public

understanding of foster care.
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Strengths

Negative perceptions of the

foster care system & small

marketing budget.
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THE STRATEGY
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SHEBOYGAN COUNTY



Lack of
awareness of
SCFC’s program
and benefits. 

SCFC is a well-
known community-
first program that
supports foster
parents who help
children in need. 

POSITIONING



HOW DO WE GET THERE?



CREATIVE MESSAGING



Increase awareness of foster care needs in Sheboygan County1

Recruit qualified prospective foster families2

Establish a unified, recognizable campaign identity4

Clarify the process & reduce misconceptions3

Strengthen emotional connection through storytelling 5



ENGAGEMENT EDUCATION EMPATHY



OPEN A DOOR.
CHANGE A LIFE. 



LOGO

SH
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OYGAN FOSTER CARE

Open A Door. Change A Life.  



COLOR PALETTE



Headings: Poppins
Serves as a call to
action 

Commands
attention 
Bold, easy to read,
accessible 
Simple sans-serif 

Subheadings: Alice
Relaxed 
 Welcoming
Contrasts and
complements Poppins 
Easy to understand
serif style 

FONT



PRINT AD SAMPLES















VIDEO SAMPLES



VIDEO 1



VIDEO 2



WEBSITE LANDING PAGE  VIDEO



PAMPHLETS









ONE-PAGERS





STICKERS & BUTTONS





YARD SIGNS





TABLE BANNER 
& CONTACT CARDS



contact
cards

table banner



HOW IT COMES TO LIFE



Print ads22

Videos

Contact cards

Pamphlets

Buttons & stickers

3

4

2
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One-pagers2

Table banner

Yard signs

*With Spanish materials too
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OPEN A
DOOR.
CHANGE
A LIFE. 
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Open A Door. Change A Life.  


